
Q1 SOCIAL MEDIA

SERVICE OBJECTIVE

(MASS MEDIA + DIRECT

EDUCATION)

Post weekly on social media
channels to promote the
program’s message

CONTROLLED
METRICS:

frequency &

total posts

14

SUPPLEMENTAL
METRICS:

subscribers &

engagements

total posts  Q1

1-2
posts per week

542

1,277
subscribers

engagements
+ clicks


